BIG GREEN BRAND ASSETS USAGE GUIDE
Big Green is a national non-profit organization that connects kids to real food through a nationwide
network of Learning Gardens and food literacy programs. Below is a guide that outlines usage of
our brand assets for anyone incorporating Big Green branding into print or digital collateral.
PRIMARY LOGO

The logo icon can be set horizontally or vertically. Please choose the version that works best with your design. Pending the
size of your space, you may use the logo with or without our tagline.

National Logo - Horizontal

National Logo - Vertical

National Logo - Horizontal with Tagline

National Logo - Vertical with Tagline

The minimum size for the logo is 0.75 inches. There are tiny words there, and we want to make sure they remain legible.
Give the logo room to breathe, even when space is tight. Leave 0.25” of white space around the logo.

.75”
.75”
.25”

.25”

.25”

.25”

.25”

.25”

.25”

.25”

BIG GREEN BRAND ASSETS USAGE GUIDE

PRIMARY LOGO CONTINUED
The logo should always be kept in proportion and never be altered or distorted. Make sure it’s easy to read and
stands out in the document where it’s placed.

X

X

b ggreen

1. Don’t uncapitalize our name.

I

2. Don’t change the spacing
between words.

3. Don’t remove the leaf or the roots.

X

X

X

B GGREEN
4. Don’t change the font.

X

5. Don’t make the tagline longer or
shorter than the word “green.”

6. Don’t squish or skew our logo.

X

7. Don’t place our logo on a
cluttered background.

REGIONAL LOGOS
Each region has its own version of both the primary and stamp logos featuring the city’s name. Regional logos are to be
used on materials that are specific only to that region. To ensure legibility, the minimum size should be one inch for the
regional variation of this logo. Leave 0.15 inches of white space around the logo.
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Download Big Green’s logo set here.
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SECONDARY LOGO
Big Green’s secondary logo is sometimes referred to as our “stamp.” The stamp should be used in concert
with the primary logo but should rarely be used completely alone. Sample uses include: the back side of a
one-pager after the primary logo is used on the front, and slides of a deck following the cover slide.
The stamp can be used in any of Big Green’s primary or secondary colors. The “BIG” mark in the center should
be knocked out when used over any image or background other than white.

BRAND COLORS
Big Green has two sets of brand colors — a primary set, which you should use more often, and a complementary
set of secondary colors, which should be used to accent the primary colors.
Primary Colors:

PINE

ASPARAGUS

CMYK:
90/43/47/16
RGB:
0/106/116
HEX:
006A74

CMYK:
63/17/84/2
RGB:
108/163/89
HEX:
6CA35A

Seconday Colors

TOMATO

CARROT

GOLDENROD

SKY
BLUE

OPEN AIR

CLOUD
GREY

MINERAL
GREY

CMYK:
12/89/100/2
RGB:
210/65/40
HEX:
D24128

CMYK:
0/49/88/0
RGB: 2
48/150/56
HEX:
DE8703

CMYK:
1/30/90/0
RGB:
251/184/54
HEX:
FBB836

CMYK:
75/26/21/0
RGB:
55/151/182
HEX:
3797B6

CMYK:
43/16/24/0
RGB:
147/183/187
HEX:
90B7BA

CMYK:
47/42/45/6
RGB:
139/134/127
HEX:
8B8681

CMYK:
63/58/58/37
RGB:
81/77/75
HEX:
514D48
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ILLUSTRATION
Big Green occasionally uses illustrations in a hand-drawn, organic style. We use a specific set of illustrated
vegetables in our digital and print collateral as part of our overall brand identity.
Our veggies (and any other illustrations you may choose to use) must always be flat, with no shading or
additional dimension added. The white background in many of the vegetable shapes should always be knocked
out to reveal the background behind them. Here are a few examples:

Veggies are only to be used in our brand colors. Colors don’t have to be literal, for example an orange
cucumber or a blue beet are perfectly fine.

Veggies may be used anywhere and everywhere — wherever they enhance your layout and design.
Examples include invites, one-pagers, presentations, program materials, and swag. When using other
illustrations that are not veggies, such as gardening tools, be sure that the illustrative style matches. For
example, nothing too cartoony, or perfectly drawn.

No!

yes!

Download Big Green’s complete veggie set here.
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FONTS
Our primary brand font is Proxima Nova. We use it in print and on the web. If Proxima Nova is not available,
please use Avenir or Helvetica.
We use Zing Rust as a secondary font for headers or other decorative applications.
For highly thematic or specialized designs such as event collateral, you may use any other (legible) font or
combination of fonts.
Whenever possible, use mineral gray (rather than black) for copy.
Font Examples:
PROXIMA NOVA

ZING RUST

ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890

ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890
ABCDEFGHIJKLMnopqrstuvwxyz 1234567890

Font Usage:
»» For Headers you may use Black, Extra Bold, Bold, and Bold Italic.
»» For Subheaders you may use Bold and Semibold.
»» For Body Copy you may use Light, Light Italic, Regular and Regular Italic.

This is a Header.
This is a Header.

This is a subheader.
This is a subheader.

This is a Header.
This is a Header.

Download Big Green’s complete font set here.

This is body copy.
This is body copy.
This is body copy.
This is body copy.
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PHOTOS
We have an extensive library of beautiful, professional photos and fun, casual photos from the field that we use
in our collateral. Photos should be:
»» Bright and cheerful with lots of blue skies, white Learning Garden beds, and lush green growth
»» Full of movement and happy, engaged students enjoying time in their Learning Garden
»» Appropriate for and representative of the communities that we serve
»» Colorful, colorful, colorful!
Please do not use photos that are:
»» Overedited, oversaturated, or underexposed
»» Lifeless (for instance, we don’t want to show Learning Gardens without plants, kids, or movement)
»» Strangely cropped — no headless kindergartners, please!
»» Misrepresentative of Big Green (for instance, showing wooden garden beds)
»» Blurry
Examples:

No!

yes!

Download Big Green’s photo library here.

